BE A PART OF
A PROVEN CONCEPT

10,000

Bakeries Sold In A Day

Number

Of Outlets

Mission 10 Years 10 Countries

Thailand ® China ® Singapore ® Phillipines ® South Korea ® Vietnam ® Europe ® Canada ® USA
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More Than 40 Bakeries
With Constant Innovation
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ROI Calculation*

Numbers You Need To Know:

Shop size

Earning for Sgm./Mth E

Notes: Selling price of one puff is estimated at B65

Operating Costs are comprised of cost of the production, rental,
utilities and manpower. Financial numbers are based on projec-
tions for a single unit concept in Thailand.
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BAKE A WISH o
GOODNESS

" » We are a full-service, 100% ~
healthy homemade bakery focus
on quality & freshness.

Our locally owned and operated
company has kept our focus on
quality and variety. Every day we
offer a large variety of baked
goods at affordable prices.
You won't find freshness and
variety like this anywhere else.
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ROAD MAP
TO BUSINESS
SUCCESS

Our famed reputation continues to grow
by serving high quality products with
excellent customer service.

The future for The Bake A Wish
Bakery family of franchisees is bright.
New stores are opening soon in
Eastern of Thai, while existing
franchisees continue to open additional
store locations in Asian,

Asia and Europe.

BAKE A WISH
QUALITY

/ Bake A Wish dedicated to
serving finest, fresh, homemade
baked bakery with superior
customer service. Whether it’s
Variety of Japanese Cakes,
Chou Creams, Cookies, Breads
and Party Dishes, Our team
makes each dessert by hand in
small batches on the premises
throughout the day.
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We continue to seek high quality
franchisees throughout other regions of
the world. With the unprecedented inter-
est and franchising requests we’ve already
received, the Bake A Wish Bakery brand is
projected for superior valuations and

ROlIs.

If you are interested in becoming a Bake A

Wish Bakery franchisee, please fill out the

form and an our team will get back to you
as soon as possible.
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BAKERY

Kogg geci?®®

'A SUCCESSFUL
FORMULATION

#= A Successful Formulation
You need only 35 square meter of

i good retail space and you could be
selling thousands of lip-smacking
one-of-kind cream puffs everyday.
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